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Royal Procession
aretwoot Ascol’s
trazsured traditions

viewing, with a glut of space devated to meney
spinning restaurancs and corporate hospitality
facilitias, there's no denving thar the new glass
and steel structure is a magnificent one. Tt needs
to he - prices for baxes at Roval Ascot in 2009 will
ranges from USS14,000 to USSE44,000,

Conlrary to naysavers protesting that the
redeveloprment has taken away some of Ascot’s
zoul, the lncullan traditions and royal
commections are very much in place.

Az ownier of the Ascot estate, Her Majesty Queen
Elizaheth reopened the racecourse on Tuesday,
June 20, 2006, On Royal Ascot day che Queen
lunches in Windsor Castle - the world's largest
inhabited castle - befare her horse-drawn carriage
brings her ta the grounds in a suitably regal
fashion, While ma‘am is not as closely involved as
she used to be, her approval was sought forall of
the plans for the new 30,000-capacity grandstand.

Today the foces is Armly on the future and the
accuisition of a fourth backer te suppart its
existing sponsors Clsco, Sony and the
aferementioned Allied Irish Bank. Charles
Barnatt, CEO of Ascat and previous managing
director of Aintree Racecourse is, in his own
weards, “rzking stock ofenervthmq here, of what's
axciting and what’s new.” Acknowledging it is
important far Ascot to celebrate its historyand
traditions, he feals these should be presented in

madern context and operared as a modern
business. “what is so fantastic about the Roval
Meeting is seeing tradirions, such as the Reyal
Procession, plaved out in front of one of the moest
madern sports stadivums in the world, Ascor
wouldn’t be ascot without its traditions,” he
stresses before contiruing, “but we have a TV
retworl and zoning system here that puts other
venues in the shade, History and modernity
complement each other - that was one of the key
aspirations of the sedevelopment”

Barnett iz all toa aware thar a new medus
aperandi iz needed to continue the Ascot legacy
and rakeep the cachet of races such as the King
George VI "We suspect the way of approaching
asponsar for this race is o try and create a
pattnership arrangement, racher than just having
a atraighrforward sponsor, which most people are
used ro and have received in the past,” ke says.

“The spensor would derive benefirs for the
whole year. They would receive branding
throughaut the vear and use the benefits of being
connected with Royal Ascot,

“Omn the actaal race days they would be able to
entertain their clients with, for example, 200 key
auests invited ro a premier restauranc, They would
alen present the rrophy - or have a celebrivy de it
ori their behalf,” he continaes,

Previous lumninacies have included Hollywood
rovalty IMelen Mirren and Judi Dench - and
presentations don't gel more dramatic chan that.

“Wwie're loolring for a partner, racher than just a
cheque - someone who iz as enthusiastic as us
about developing the King Gearge and shares our
inreraarionsl ambitions lor whal is the UK's most
valuable all-aged race,” he concludas.
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't is highly likely that
backer mll orme fromoutside
the UK, outsid Europe o
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It may seern odd that big races like the King
George and the Derby are struggling for sponsor-
ship, bur accarding to the CEO this is a difficult
time for spert sponsorship in general,

“Toan extent these things are cyelical. 1t's not
all plain sailing in sport - snooker’s biggest two
backers have j |u=:t pulled our and although football
is often thought to be sactesanct, sorme Prerier
League clubs are vet to secure shirt sponsorships
for the new season,” he laments.

with the Derby and King George the prime
assets in racing outside Roval Ascot, at which
races aren't open ro sponsorship, they comumand
the highest premivm,

“When vou get ta that level sponsaers have o
many options to trade down. [tis highly likely
that backer will come from cutside the UK,
ourzide Europe even, We're extremely robust
ahout net having run the race with a sponsor for
the PASE DWe VEATS, We 2vETl fnereased prlz-= manay
this vear by £100,000, as we don't think it would
div s any good ac 21l o undersell our premier race.

“wie're confident that che right partner, a
company that wishes to be linked with ane of the
strongest aspects of our brand, is out there and we
can he very versatile in railoring a package.”

Has the starus of these races diluted orisita
harder leizure market for racing Lo penetratey
“The raves are as strong as ever, but racing
generally doesn’ do itself any fw“urf v-.her. it
cames te breaking fnte the mainstrearmn, Wwe have
achieved thar ar Reval Ascat, which is very much

a national event, and it is very much onour
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minds to build the King George as Britain’s
overarching championship race, and indeed an
international championship,” says Barnetr, keen
to stress just how international the King George
Day is, with an increasing trend of harses [rom
Australia, the US, South Africa and Japan. In fact,
the winner and runner-up of this race now receive
autpmatic invitarions ro run in the showpiece
international event, the Japan Cup in November,
The last Japanese-trained horse to run in the King
George was Heart's Cry in 2006, Despite the race
being screened 2t zround midnight in Japan, 10
million people watched it there live.

TopCrossing the :
fLnishing line Even the catering for Royal Ascot has
M""ECEGBBH“r'rﬂ?? international flair, courtesy of Dubai's Tumeiral

Bur] Al Arab's executive chef. “Ascot is not just a
UK brand,” Barnett savs,

Because the King George V1and Queen
Elizabeth Stakes commemeoerates the Queen's late
parents, there are sensitivities with branding,
meaning they may not be rushing to follow in
Armerica’s footsteps where big races  such as the
Kentucky Derby are sponsered by ¥Yum Brands!

“The naming of the race and framing of the
spoensorship is quite an important aspect.”

That said they den’t want to put up any barsiers
regarding discussion with interested parties.
“Flexibilicy is the key and we can always discuss
ways to present the race,” he argues.

With a 13-year tenure ar Alntree, Barnatt is no
stranger to the wonderful warld of racing, but he's
eager to press how inimitable Ascot is, “Twas
aware of the scale of the Roval Meeting before T
joined, but what Twasn't perhaps propared lor is
just how high profile Ascot is all vear round,” he
says. “We are always under the microscope here
with so many of racing's crown jewsls and,
because we're expected to set the standard, we
come under particular media and publicseruting.
The fact that we have built up such a strong 365-
day-a-year non-racing business is testimony to the
fact that people think that staging any event at
Ascot lends chat extra something toic”

"Royal Ascot isa staggering five days of
sustained racing of the very highest class, five
davs of an event thar iz always buzzing from start
to finish and four weeks later we have argusbly
the hizhest rated event in the UK

Surely that is testament enough o Ascot's
singularity and sponsorship patential? m
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Qatar Airways operates four daily flights Lo London E
: Heathrow. Daily flights taGatwrick.
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